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a. Professional Preparation

Yonsei Univ. (S.Korea) Mass Communication (High Honor) B.A., 2004
SUNY -Buffalo (Buffalo, NY) Communication M.A., 2007
SUNY-Buffalo (Buffalo, NY) Communication Ph.D., 2011

b. Appointments
2012- present: Assistant Professor, Arizona State University
2011- 2012: Assistant Teaching Professor, Culture and Communication, Drexel University

c. Research interests:
Social media/technologies with an emphasis on social network influence; collective
behaviors/actions; intergroup relations
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e. Synergistic Activities

Co-PI for the Digital Media & Learning Competition Grant (HASTC), 2013-2014

Organizer of the Association of Internet Researcher Conference: A preconference workshop
organization in 2013 and a local committee for the upcoming main conference 2015.

Program committee, Social Media and Society Conference 2014-Present

Director, Social Technology Lab, School of Social and Behavioral Sciences, ASU

Journal Reviewer, International Journal of Communication; Cyberpsychology, Behavior, Social
and Networking, New Media and Society, and JCMC and more

Awards: Top Faculty Paper Honorable Mention (Int’l Communication Assoc., 2014); Herbert S.
Dorddick Dissertation Award (3™ place) (Int’l Communication Assoc., 2011); Kappa Tao
Alpha Research Award (Nat’l Honor Society in Journalism/Mass Comm., 2009); Top
Four paper (Nat’l Communication Assoc., 2007).
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