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SOCIAL	MEDIA	

•  Promising	opportuni-es	to	promote	health	
through	social	media		
– Role	of	informa-on	flow?	
– Social	influence	and	impact	of	informa-on	
transmission?	
•  ADtudes?	
•  Behaviors?	
•  Norms?	

	



SOCIAL	MEDIA	

•  Unique	proper-es	with	poten-al	to	shape	
social	influence	processes	
– Collabora-on	
– Scale	
– Speed	



SOCIAL	INFLUENCE	

•  Social	influence	on	social	media	(McNeill	&	Briggs,	
2014)	

– Extensity	
•  E.g.,	number	of	retweets,	hashtags,	followers,	length	of	
travel	-me	

–  Intensity	
•  E.g.,	emo-onal	value,	persuasiveness	



NORMATIVE	PERCEPTIONS	

•  Factors	
– Norms	(Cialdini	&	Goldstein,	2004)	

•  Descrip-ve	vs.	injunc-ve	
– Collec-ve	social	iden-ty	

•  Conformity	



THEORY	

•  We	need	it	and	it	ma]ers!	
– Organize	
– Understand	observed	correla-ons		

•  Spuriousness	



THEORY	OF	NORMATIVE	SOCIAL	
BEHAVIOR	(TNSB:	Rimal	&	Real,	2005)	



THEORY	OF	NORMATIVE	SOCIAL	
BEHAVIOR	(TNSB)	



SOCIAL	MEDIA	ANALYTICS	

•  Iden-fy	areas	with	lowered	herd	immunity	
and	could	benefit	from	interven-on	

•  Value	added	to	conven-onal	approaches?	
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