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SYNERGISTIC ACTIVITIES

1. Recipient of the Michigan State University Lilly Teaching Fellowship (2014-2015).

COLLABORATORS & OTHER AFFILIATIONS:

Collaborators During the Past Four Years - TOTAL =17
Agbarya, Aysha (University of Haifa)

Ahn, Jisoo (University of Texas — Austin)
Carmel, Ofer (University of Haifa)

Cheng, Ying (Michigan State University)

Chung, Minwoong (Michigan State University)
Cox, Jeff (Michigan State University)

Freres, Derek (University of Pennsylvania)
Gibson, Laura (University of Pennsylvania)
Holmstrom, Amanda (Michigan State University)
Hornik, Robert (University of Pennsylvania)
Hughes, Sharon (San Diego State University)
Lewis, Nehama (University of Haifa)

Meng, Jingbo (Michigan State University)
Piatok-Vaisman, Tanya (University of Haifa)
Tan, Andy (Harvard University)

Tsou, Ming-Hsiang (San Diego State University)
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Graduate and Postdoctoral Advisors - TOTAL = 2
Ph.D. Advisor: Hornik, Robert, University of Pennsylvania
M.A. Advisor: Hornik, Robert, University of Pennsylvania
M.A. Advisor: Falk, Erika, Johns Hopkins University

Thesis Advisor - TOTAL = 2
M.A. Students w/Thesis: Completed: R. Eliza Hensley (San Diego State University)
M.A. Students w/Thesis: Completed: Cheng, Ying (Michigan State University)




