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Sir Karl Popper:

A "Itis easy to obtain confirmations, or vel
nearly everyiitha@yook for confirmation:

A Confirmations should count only if they
ri sky predictions;

AEvery ©6goodd scier
certain things to happen. The more a th
bettenit $Se/éct/ia880, p. 167)
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THEORETICAL PREDICTORS OF INNOVATION ADOPTION:
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Adapted from:
Weige| F. K., Hazen, B. TegielskiC. G., & Hall, D. J. (2014). Diffusion of innovations and the theory of planned behavior in information systems resedacimadysis

Communications of the Association for Information Systen(8134619636.
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MODEL OF%ord-of-Mouth (eeWOM) Diffusion:

RECEIVERS CONTEXTT
STIMULI RESPONSES
Argument v Argument
Quality . Quality

. Sidedness
Valence v

Valence

Sidedness

Volume

Volume Volume Volume

COMMUNICATOR

|92)

Ethos: Expertise

Ethos
Trustworthiness

Attribution

Adapted from:
Cheung, C. M. K., BhadanjD. R. (2012). The impact of electronic wofemouth communication: A literature analysis and integrative model
Decision Support Systems, 861-470. doi: 10.1016/j.dss.2012.06.008
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MODEL OF#/OM DIFFUSION:
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Adapted from:
JoseéCabezudpR. S. &amarerelzquierdq C. (2012). Determinants of openifaywarding email messageslournal of Advertising, 497-112.

doi: 10.2753/JOA0093367410207
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MULTILEVEL MODEL OF INNOVATION ADOPTION:

1. External
System

2. Organization

3. Innovation

4. Individual

Adapted from:

External Environment

Government Policy & Regulation
Social Network (intersystems)
Regulation with Financial Incentives

Absorptive Capacity \
Leadership and Champion of Innovation

Network with Innovation Developers & Consultants

Norms, Values, and Cultures

Operational Size and Structure

. Social Climate

. Social Network (Interorganizations)
. Training Readiness & Efforts

. Traits & Readiness for Change

. Complexity, Relative Advantage & Observability
. Costefficacy & Feasibility
. Evidence & Compatibility

VAN

17. Facilitators & Barriers
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. Trialability, Relevance, & Ease )

. Affiliation with OrganizationalCulture

. Attitudes, Motivations, & Readiness Toward Quality/Reward
. Feedback on Execution & Fidelity

. Individual Characteristics

. Managerial Characteristics
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. Readiness for Change/Capacity to Adopt (client)

A Chor K. B., Wisdom, J. P., Olin, SHBagwood K. E., &orwitz, S. M. (2014). Measures for predictors of innovation adopt#aministration And Policy In Mental Health And Mental Health Services Researct

doi:10.1007/s1048®14-0551-7

A Wisdom, J. PChor, K. B.Hoagwood K. E., &orwitz S. M. (2014). Innovation adoption: A review of theories and constridtainistration And Policy In Mental Health And Mental Health Services
Research41(4), 480502.d0i:10.1007/s1048®1304864
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K&Information Representation N\/Ianagemem
Alnformation Organization. AOperation
ACataloging/Indexing / AStrategy
Ainformation Ilfecycle AProcess
AClassification ACulture
AMetadata APolicy

\ fEtc. ﬁEty

/A AKnowledge AServices)
AExpertise AApplications
ACognitivefactors Alnfrastructure
Aaffective factors AHard/Software
AMotivational factors ATechnical Resources
ADemographic factors AEtc
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Adapted from:
Wang, C., & Zhang, P. (2012). The evolution of social commerce: The people, management, technology, and informatiorsdimension
Communications of the Association for Information Systems](B127.
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MEMES & EVOLUTIOBASIC AXIOMS:

Meme: Amemeis an act or meaning structure that
IS capable ofeplication which means
imitation (Dawkins, 1976), requiring:
AVariation
ASelection
ARetention |

aYSYSa I NB NBYAESR |
which are rapidly spread by members of
LI NOAOALIJI G2NE RATAUL

Bowers, 2014, p. 18)
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MEMES & EVOLUTIOBASIC AXIOMS:

AsymmetricadaptivenesY daSf FAAKYy Sa:
competitivenesspeats altruism within
groups. Altruistic groups beat selfish groups.
Everythingelsei©2 YYSY Ul NB £ 02
Wilson, 2007).

Scholars are working out the algorithms for
modeling meme competition (e.g., Wel et al.,

2013;Wenget al., 2012)
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TYPES OF MEMETIC DIFFUSION PATTERNS:

Evememidliffusion: eventgenerated diffusion of memes linked to the event or
experiencejn which events stimulate similar textual expressions about the experience

an event or set of events (e.g., flu tweets; Nagel et al., 2013

Crosssectional
inferences/echoes
(maps) about
event(s)

Meaningful
Event(s)

The amount of rain positively predicts social
network posts about the rairQoviellg Fowler, &

( e.g., memes\

responding to:
ADisaster
AElection
AMovie
ADisease

\A Etc. )

Franceschetti, 2014)
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TYPES OF MEMETIC DIFFUSION PATTERNS: |

Etymemicdiffusion: memegenerateddiffusion of
directly linkedmemes inwhich an original meme
generates further directly linkethemes resultingn a sort
of geneticspeciation ofa given textual form over time
(e.q., theriot kiss Hahner 2013).

/  e.0., memes replicating/
responding to:
AlLeaveBrittny alone
ACharlie bit my finger
Ahttp://www.memes.com/
Ahttp ://knowyourmeme.com/
Ahttp:// www.memecenter.com

\ AEtc.

Longitudinal/Sequential inferences
(maps) about event(s)
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C There may be reciprocal effectSweeters
Crosssectional during presidential debates feel that debates a
inferences more important, pay more attention, and feel
(maps) about more valenced toward candidates. Which caus
event(s) Meme, which? (Houston et al., 2013)
Meme,
Meaningful
Meme.
[ Event(s) 3
Memey Meme, , Meme,,
‘ Mimetic A ‘
« e.g., memes\ Meme, Event(s) Meme,

responding to:

ADisease Meme,, Meme,,
ADisaster 7/~ e.0., memes replicating/

AElection responding to: Memey
AMovie AlLeaveBrittny alone

A AcCharlie bit my finger
\ Etc. ) Ahttp://www.memes.com/
Ahttp://knowyourmeme.com/
Ahttp://www.memecenter.com

\AEtc. W, T

Longitudinal/Sequential inferences
(maps) about event(s)

Meme,,

ENTYMEMIC
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e.g., memes
responding to:
* Disease

e.g., memes replicating/
responding to:

* Leave Brittny alone

* Charlie bit my finger

http://www.memes.com/

http://knowyourmeme.com/

http://www.memecenter.com

* Etc. - T T

Longitudinal/Sequential inferences

* Disaster
* Election
* Movie
* Etc.

(maps) about event(s) e
I EVEMEMIC \[ ENTYMEMIC ]
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There Is structural
hierarchy, but some
flexibility in regard to
which drawer goes
where, and more
importantly, what goes
iInto each drawer.



